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T e AarEZ R EVOMETHD
(Hamel & Prahalad, 1994), Z»#& 2z T
X, BREBREZTGTHHINEHETHD
EHBRT R — FAETOHRATIE RS, &
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S, DREOREFICREREELH 2
TV, el L7z WS EN T2
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DTD, WA E FTA4TF 54 7
—vaiE, BENBREENTHDZ LI
LoTL LA KROBE=—X L TREL .
S8BT DRI IV o TR S
nNoHEVIDTH %,

MWOT, FaX 7 N7 U FTERS~v—
v MM UBEBRTHDL LV dEm ) HE
L7 &I2iE, Kotler Z v & Liz~v—74
T A TRDEENRENEEZIOND,
ZZ T MHEo T2 b D EGFED ) DTEARL
(N DbDEED] T & OEEI NIEH
ENTERE, TOEDITEF, BER=—X%
PIFEICE B X CENICHEIST A Z & NNE
7209, Christensen OfEfHIL. Z D~
=TT 4 T DB T ORI FLE L
ZHLHDBHDTH D,

Y= T 4TI Y 5 STP 7 L
— A%, 152 #4531k L (Segmentation)
R &2 —7 T 427 L (Targeting) .
BEA AL & OBRICB W THLEZMLE ST
% (Positioning) &£\ 9 HDTH BH5,
DHEZ L, HimEEE 7 A NLTED S
< DRVEWREE =— XZxHe LoD, B
BALIFRRLIRVVa v icHEBEL VD
HLDOThHD, ZiL, Porter OHRIKGR & 3t
BOMmMELEL RS TND, DFED | HEgZn

5 S HDO~—7T 4 v 7L Kotler OFERL A TR
WL TWDHONRERTHD, L2rL, Z2DOT L—
A0X Porter OISR & FARIZ, EXECTIGHEG %
A5 L CHAZMESITAEVIRY Va =
TIWZHEBEBEDPNIZHRSHTTHY . 2216
TN LTA ) R=va U REENDLIDNE N
SR GATICIXBA RS 2 LB B,
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HThd, ZOMIORIIZONTITER
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WHDThDH, £ LT, Christensen 723/~
Liz T4 /) R_R=F—DT L~ 1%, Hiff
HEmm (MOT) Ikt LT EEL 5252
LIzl o T,

1998 4|2, DS E TIZ R FEHINBIRE
HEIEDHIE S, KPS K DHF5E~ U F
Y —BFRNEE SN TV o7z, ZOFNE
ST CHEFHEENEACRS TN Z &I
2%, 9 LI T AR o7 E #
R RENDNDEME] OAMEROE
FEENE L TWo 7o, Bl I - (il
(1999) 1%, HEiffiobnd~3Y ¥ —DW
FEA#RS FEL TS, 29 LT, BHA
DFFRIZ & > THANFEE 24 5 A AR A]
RThHDHZEPBEFMINTNL,

Z D%, 2002 FICHAFHE Y R AR T —
Ly TMOT AP] 233 L, 2003 05

REFBETO MOT #HE BSAKAINICIAE) L7,

MOT 71 7' J b Z 4 2 K¥FFE O%T,
BIfETH 30 ICDIX D, ZOHFITIE, &
HREEAR L SCHAVEE Y LT MOT #
MEZRET DV BE N H o7, Bl 21X,
R OFAmE (SR, 2003), FRYME &
YR XE T IVERF (&, 2003). CTO
(Chief Technology Officer) @&, % 4 (FH
FRHKRFE DR AR 7 —)b, 2003a), FEF
EHEO T (LA, 2003), Hibk—{ko
7 7 A% —OIEMH (RRHEE YR AR

7 —Jb, 2003b) 72 ENFEER NI,

Z LT 2006 4E £ T2, MOT Ofigii 7
A RRAME, F—2ERELINL TN,
Bz X, JERE] (2006) [MOTH A #RE A
P, Bt ooy — o 7 LBEE - =25
EWFZERT (2006) [HEHE MOT # 1 R, ft
- 7 (2006) [HIRFEOIZDD~ KT A
v R PR (2006) Tkt E Rl %
Thbd, ZNWHDOT XA NDALEDITIL,
A R_X—=va v EEAMT DO AMEE
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EWVIFRENSE TS, LnLEDE,
FFgam 2 FONC 2 ) LI RN FERG &S
nTn kit s,
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Blix, R AARBETA /) X—Ta %
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